SecondLife is a Virtual World where people interact, build, & teach. It is widely seen as the prototype of the next generation of the Web. With an estimated ten million registered users, it's not the biggest of Virtual Worlds, but it's by far the most open.

The Second Life Community is very real, very diverse and very entrepreneurial. An estimated 40, 000 people across the world earn a living from the Second Life economy.  Many non-profit organizations and Universities, including some of the most prestigious in the world, have a presence In Second Life. 

We are introducing LOOV in Second Life, and soon on other virtual worlds. LOOV is many things: a virtual object, a piece of art, a good cause, and a social network. Its name is spelled L-O-O-V, which stands for "L'Once d'Or Virtuel." In French, that means "the ounce of virtual gold" because the value of LOOV is tied to the real-time value of an ounce of gold on the global market. 

LOOV is a virtual object with real value. At any given time its price in Linden dollars, SL's currency, is equal to the US Dollar rate of an ounce of gold, as traded on the global market. If the value of gold increases, the value of LOOV also increases. Our goal is to make LOOV available for purchase or trade across a variety of virtual worlds.

LOOV is a piece of art. Damanios Thetan, one of the best and most respected designers in Second Life, sculpted LOOV using 3D tools. In the future we plan to make this an actual sculpture available in the real world. 

LOOV is a social network, linking its owners in SL, Facebook, and soon in other virtual worlds. Owners of LOOV receive free items, exclusive discounts, and access to real and virtual private events. LOOV's first sponsor, the Palais de Tokyo, is distributing free virtual reality rooms to LOOV owners that allow avatars to experience the museum in 3D within Second Life.

LOOV is a good cause. Half of the value earned by LOOV goes towards a charity, voted on every month by all LOOV owners. And we mean that: 50% of the price paid for LOOV by its owners goes toward the charity or non-profit of the month. 50% of any sponsorship does as well. 

For our sponsors, LOOV is a New Media, ideally suited to convey the values of innovative and socially responsible brands, opening the way for a new kind of viral, community and affinity based advertising.

On November the 6th  2007, La Fabrique du Futur, a French innovation think tank, auctioned the very first LOOV Artefact:  the Brick of Virtual Gold imprinted with the LOOV Value Stamp eventually sold to  The Paris Chamber of Commerce for a final bid of 1200 Euros. 

We are launching officially in Second Life on January 15th, establishing a presence in many of the Educational and non-profit venues in SecondLife. LOOV is the first very real virtual object that is bridging the real and virtual worlds.

